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Editor’s Introduction

In this issue of Journal of Information Management, we are delighted to present
four research papers. The summaries of these papers are as follows.

Shih-Wei Chou, Chia-Shiang Hsu, Chih-Chang Yang and I-Ling Yeh in their paper
“Understanding Continued Intention of Knowledge Contribution-Dual Model of
Dedication-Constraint™ propose new insights into how to build swift guanxi and what is
the impact of different types of swift guanxi (dedication-based, constraint-based) on
continuance for knowledge contribution in an e-community setting. Their study aims to
understand the formation of knowledge contribution in e-communities from a dedication-
constraint perspective. The study uses a survey-based approach to collect data from 233
respondents, and PLS method is used to analyze the data. Empirical results show that
social influence positively affects swift guanxi, which in turn exerts positive influence on
continuance for knowledge contribution. The generalization of their findings to western
countries should focus on the impact of culture difference on social influence, and how
this influences knowledge contribution. Their results provide e-community managers
with guidelines regarding the antecedents and consequences of building swift guanxi.
Specifically, they offer evidence on the impact of these antecedents, in terms of e-
community involvement and online self-presentation norms. They conceptualize swift
guanxi as two dimensions, including dedication-based and constraint-based, and show
that they have positive influence on knowledge contribution. The measurement of these
dimensions, involvement, and self-presentation norms give managers detailed guidelines
about e-community management.

Lin-Chih Chen, Kuo-Hui Yeh, Da-Ren Chen and Guan-Yu Chen in their paper
“Improving the Performance of Google Blog Search Based on the Time Parameter”
propose a variant of RTM, which mainly focuses on the time parameter. Blog search
engines are similar to web search engines like Google in that they automatically gather
large quantities of information from the web and give a free interface to allow the public
to search their databases. In the paper, they use four kinds of semantic models to analyze

Google blog search engine: Latent Semantic Analysis (LSA), Probabilistic Latent



Semantic Analysis (PLSA), Latent Dirichlet Allocation (LDA), and Relational Topic
Model (RTM). According to the result of experiment, their modified RTM’s model can
effectively combine the time parameter to Google blog search engine. The main
difference between the two is that blog search engines mainly index blogs and ignore the
rest of the web. The special features of blogs give blog search engines some specific and
unique attributes. First, since each blog posting is dated, blog search engines can
reported the date at which the posting was created. For normal web pages, search engines
can only report the last updated date, and that is often not very reliable. Second, many
blog search engines have a date-specific search capability. Again, some general search
engines have that as an advanced search option, but only for the last modified date of
pages.

Hung-Chang Chang in his paper “The Comparison of DNSSEC Development and
Implementation for ccTLDs” states that deployment system for DNSSEC greatly reduces
the complexity of deployment tasks which has many advantages, including Friendly
interface, Real-time information, Integration, and Security. In the future, people will
actively use the system in DNSSEC deployment. DNSSEC is the next generation of
Internet infrastructure. For a more stable and secure network environment, countries
around the world are actively promoting the deployment. In view of this, the paper
purposeis to survey status of DNSSEC implementation to help technology and
promoting staff to do evaluation, promotion DNSSEC deployment easily in Taiwan.
Detection and Statistics are the most important features of DNSSEC deployment survey.
People can use the feature to detect their service to obtain the status of DNSSEC
deployment and its environment. People observe the target object, and record their
resource record. Then people can analyze these data to estimate the status of deployment
of the target objects. Finally, people will refer the results to the relevant personnel.
DNSSEC deployment issue in recent years have been enthusiastically discussed and
implemented. DNSSEC is indispensable role next generation. For that reason, the study
introduced related knowledge in the first place and proposed an Auxiliary Deployment
System for DNSSEC to help our government to more easily promote the deployment.
DNSSEC does not provide confidentiality of DNS responses or communications
between DNS clients and servers. It also does not prevent attacks on DNS servers using

other parts of the network stack — for instance, implementation of DNSSEC does not



protect against distributed denial of service attacks or IP spoofing. Unlike the majority of
Top Level Domains (such as .com and most Asia c¢cTLDs), .tw does not offer
registrations at the second level. The .tw zone is partitioned into 14 second level domains,
and the remainder (such as .gov.tw, and mod.tw) are managed within the public sector. In
spite of the high level of second level domains, .co.tw is by far the largest of the zones
managed by Hinet, accounting for between 92-95% of monthly registrations over the
past five years. For a TLD structured into second level domains, like .tw, implementing
DNSSEC is more complex than with other TLDs. In reality, it did not introduce
DNSSEC to .tw domain name registrants, Only then was it possible for .tw registrars to
complete the chain of trust through to individual domains.

Mei-Ju Chen and Chun-Der Chen in their paper “How Trust-Assuring Arguments
Affect Consumer Trust in Group-Buying Website through the Central Route and the
Peripheral Route: The Perspective of Elaboration Likelihood Model and the Moderating
Effect of Perceived Price” are the first that applies ELM model to investigate the effect
of trust-assuring arguments on consumer trust from the content quality (central route)
and the source credibility (peripheral route), and the consequent impact on consumer’s
behavior intention within the context of group-buying website. Their paper advances
relevant literatures and insights in explaining the effects of dual route persuasion for
Internet group buying behavior. The paper concludes with implications for online group
buying scholars and practitioners, and future directions for possible research are also
discussed. Internet group buying is one of the most successful business models and
strategies for e-commerce marketplace. However, increasing problems, such as defective
goods or sales entanglements, have swayed consumer’s confidence. As a result of lack of
trust, these elevated risks and concerns have been found to inhibit and constrain the
development of group buying transactions. Therefore, the objective of the study is to
investigate the effects of trust-assuring arguments on consumer trust from the content
quality (central route) and the source credibility (peripheral route), and the consequent
impact on consumer’s behavior intention within the context of group-buying website.
Furthermore, the study also examines the extent to which argument quality and source
credibility influence the formation of trust is moderated by the degree of perceived price
(e.g., high or low). The study draws on the elaboration likelihood model (ELM), and they

conduct the study with experimental design approach. They chose American fried



chicken website as their experimental context, since it is student’s most favorite store for
attending. The website for experiment is created by authors and the website layout and
functions are all simulated with the real-world online group buying website. Besides,
factors, such as content quality, source credibility and perceived price, are treatments to
be manipulated under two levels, such as high or low. Data for other constructs are then
collected through the usage of questionnaire. Lastly, 123 subjects are for pre-test, and
274 subjects are for formal study. The research result indicates, firstly, the trust-assuring
arguments, including argument quality and source credibility, affect consumer’s trust
toward website of group buying. Second, the price plays significant moderating role.
Under a higher perceived price condition but with lower trust-assuring argument
perception, consumer will then perceive higher degree of transaction cost and decrease
the degree of trust toward Internet group buying website. On the contrary, under a higher
perceived price condition but with higher trust-assuring argument perception, that would
then increase the higher level of consumer’s trust toward the website. Furthermore, under
lower perceived price and lower trust-assuring argument perception, even consumers
perceived lower degree of risk, degree of their trust would not be increased accordingly.
However, under lower perceived price and higher trust-assuring argument perception,
consumers would then feel higher degree of assurance, and the degree of trust toward
website would be then enhanced too. For limitation, first, experimental subjects in the
study are students. Despite their characteristics are homogeneous which are suitable for
theoretical perspective testing in general, their findings might not be generalized to other
contexts properly. Second, the study employs American fried chicken website as
experimental setting. Likewise, their findings from such service might also not be
generalized to other service contexts in proper as well. For academic implications, first,
the study reinforces that institutional trust building mechanism is an important
determinant for enhancing consumer’s trust and subsequent transaction intention. Second,
the research is consistent with prior ELM studies by illustrating how to facilitate
consumer’s trust through paths from argument quality (central route) and source
credibility (peripheral route). The paper provides several managerial implications for
Internet group buying management. First, for augmenting consumer’s higher degree of
argument quality perception, descriptions for argument should include precise title

wording (claim), and then provide acceptable explanation (data and backing). Second,



since trust formation from central route (argument quality) will be long-lasting than from
the one from peripheral route (source credibility), they suggest that group buying
managers can use persuasive photos or concrete evidences, such as bank guarantee,
escrow assurance or risk guarantee from stores, to enhance consumer’s higher perception
of argument quality. Lastly, due to significant effect of source credibility, the study also
suggests the use of well-known third-party recommendations, such as spokesman or
opinion leaders, to increase the degree of source credibility perception.

Finally, on behalf of the editorial team, I would like to thank all the authors and
reviewers for their collaborative efforts to make this issue possible. It is our sincere wish
that this journal become abilingual knowledge exchange platform among information

systems researchers around the world.
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