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Editor’s Introduction

In this issue oflournal of Information Management, we are delighted to present
four research papers. The summaries of these parees follows.

Recently, experiential marketing has gained mutdntion in the context of online
shopping. Online stores motivate consumers to Ingulisively through creating the
holistic experience of enjoyable browsing. Based the integrated perspective of
experiential marketing and Stimulus-Organism-Respd®OR) theory, Shu-Chiung Lin,
Yin-Yih Chang, Wei-Kuo Lin and Chi-Ting Wang in thepaper “Determinants of
promoting the urge to buy in online store basegenspective of experiential marketing”
embed experiential module in “Organism” of SOR moddich precedes internal
affect/cognition responses. It explores the mealadiffects in customer’s mind between
external experience providers and internal resgongbe study investigates how the
impact of the holistic experience provided by eeton consumers’ impulse buying. The
experiential marketing encompasses five dimens{ors sense, feel, think, act, and
relate) and each of them is regarded as an enveotainstimulator. The 343 valid
responds are collected through web questionnanleaaalyzed by partial least squares
(PLS). The findings show that the consumer’s uegleuy is influenced by internal affect
response which is impacted by internal cognitispomse. Meanwhile, the feel module
of experiential marketing mainly influences intdratiect response of consumers, while
the think, act, and relate modules of experiemtiatketing influence internal cognition
response of consumers. The result of the studyhedm online stores manage their
marketing strategy and also be useful for futuradamic research. The sense module
has become a “common sense” to customers. Relig@ignodule with internal affect
response and think module with internal cognitiesponse are first priority.

Ya-Han Hu, Cheng-Hsiung Weng and Ya-Cheng Yangheir tpaper “Applying
association rule and change mining techniquesifewall policy optimization” are the
first to extend association rule mining and changeing techniques to the domain of
firewall log analysis, creating a new approach phirizing firewall policy rules. A
firewall is the network security system most freafiieused by enterprises. Because of
changes in the dynamic network environment, firewalicy rules must be constantly



updated to maintain efficient firewall operationhuE, the aim of their study is to
optimize firewall policy rules and improve firewafficiency by using association rules
discovered in firewall logs. The paper proposesgkebased association rule mining
(CBARM), which integrates association rule miningdachange mining techniques, to
discover meaningful firewall policy rules in fireldogs. Specifically, CBARM first
determines pertinent association rules by usireyvil logs from different time periods.
Subsequently, the change mining technique is usedentify emerging, added, and
perished patterns. Finally, the three types ofepast can be utilized to optimize the
firewall policy rules and enhance firewall efficegn The firewall logs were collected
from a technology company in Central Taiwan. Thaltoumber of rules matched in the
firewall was used as a performance measure. Theriexgntal results revealed that the
proposed CBARM outperformed the Apriori approackducing the number of
compared network packets with firewall policy rulbg approximately 95.19% to
582.19%. On average, the performance of the propG&®ARM was 212.10% more
effective than that of the Apriori approach. Thedstinvestigated the firewall logs from
one company only. Evaluating the logs from othanganies is critical for confirming
validity. In addition, future studies can integratber data mining and machine learning
techniques to refine the performance of the prapposethod. Two practical implications
are provided. First, the association-rule mininghteque is proven to derive useful
firewall policy rules in firewall logs. Second, ngi the change mining technique can
facilitate evaluating the generated rules and apghguch rules to optimize firewall
policy rules.

I-Cheng Chang, Chuang-Chun Liu and Hsin-Wen Chantheir paper “Critical
factors of cloud computing adoption” argue thagréhhas been limited empirical study
on determining what factors influence the adoptbrloud computing. With advances
in information technology and Internet, cloud connpy has become more popular.
Their study provides a comprehensive framework doilifate decision makers to
consider their cloud computing projects. The effoft many famous information
technology service providers increasingly expahgsmarket share of cloud computing
industry and affecting the trend of cloud computiagoption. For a company, the
decision of adopting cloud computing is complicatiedview of this new information
technology trend, the main purpose of the study examine the critical factors of cloud



computing adoption based on Innovation Diffusioredity and past research. The study
collected quantitative data via questionnaire. $hevey was conducted among 2,100
enterprises in Taiwan, 294 usable responses wegrnell with the response rate of
14.07%. The study found that security, relativeaadage, cost, employees’ information
technology skill, portability, leader’s informaticiechnology knowledge, government
support, and top management support have signifieffiect on cloud computing
adoption. The study suggested future works coulgl@mcertain qualitative methods
such as case study to explore more reasons ofiagagbud computing. The results
shed light on various companies, CPA firms, infaioratechnology service providers,
and government for cloud computing adoption. The-adopting companies also could
refer to the results when they plan to implemeotidlcomputing technology.

Tze-Hsien Liao in his paper “Sense of mobile virc@mmunity (SOMVC)”: states
that the sense of virtual community (SOVC) condeps been widely discussed and
applied since the 2000s because of the growth eflitkernet. With mobile Internet
becoming increasingly popular, the study firstadirced the concept of SOMVC and
developed the SOMVC measurement and integrated Immdévo studies, the study
developed a measurement (Study 1) and an integnadeleél (Study2) of SOMVC. On
the basis of the past literature on Sense of ContlnBOVC, and Mobile Connection
and Communication (i.e., the characteristics of ilromternet), the study aimed to
develop the dimensions and items of SOMVC. Thegnaied SOMVC model was
developed by integrating Social Influence Theorg aommunity loyalty. Four surveys
were conducted through convenience sampling ofegellstudents who were also
Facebook users participated in the study. Studyltlded 304 valid samples (119 from
first survey; 185 from second survey) and Studplcted 326 valid samples (123 from
third survey; 203 from fourth survey). First, thtady developed a 15-item measurement
of SOMVC that included 5 dimensions: Membershipfluence, Integration and
Fulfillment of Needs, Shared Emotional Connectiamd Mobile Connection and
Communication. Second, the study found that Sdefllence Factors (i.e., Group Norm,
Social Identity, and Subjective Norm) significantind positively influenced SOMVC,
whereas SOMVC significantly and positively influedcCommunity Loyalty. SOMVC
fully mediated the relationship between Social uafice Factors and Community
Loyalty. Finally, within Social Influence Factortie study found that Group Norms



significantly and positively influenced Social Idgyy and that Social Identity
significantly and positively influenced Subjectiderm. Future research can study other
segments to retest the SOMVC measurement. In addftiture studies can compare the
integrated model between different types of virteaimmunities (i.e., transactions,
interest, fantasy, and relationship) and includedenators (e.g., susceptibility to
interpersonal influence) in the integrated modehe Tstudy verified that SOMVC
positively influenced members’ Community Loyaltyerite, increasing the SOMVC is
crucial in maintaining a virtual community. The dyusuggested 3 approaches to increase
the SOMVC: strengthen specific topics, purposeljesgm and the vision of the virtual
community to internalize them as members’ beligfe.,( Group Norm); design a
feedback or recommendation mechanism in the virtcanmunity to increase
recommenders’ Social ldentity; assign leaders m virtual community to establish
common norms and rules, and then influence mentbeparticipate in the community
(i.e., Subjective Norm).

Finally, on behalf of the editorial team, we wolile to thank all the authors and
reviewers for their collaborative efforts to makestissue possible. It is our sincere wish
that this journal become a bilingual knowledge exae platform among information
systems researchers around the world.

Eldon ? Z< Ph.D., CPIM, CDE

Editor-in-Chief
University Chair Professor and Chairperson
Department of Management Information Systems
College of Commerce
National Chengchi University
Taipei, Taiwan
July 2016
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