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A Content Analysis Research for the

Information Security Advertisement

Fen-Hui Lin

Department of Information Management, National Sun, Yat-sen University

Wen-Dee Won
Institute of Communication Management, National Sun, Yat-sen University

Abstract

Information security has become a great concern nowadays because information
technology and internet are embedded in the daily routines of organizations and individuals.
This research is to study the advertisement content of the information security products and
services published in computer magazines in Taiwan. How the advertisements evolve in the
past decade associated with information security market is of interest. We adopt the research
method of content analysis. The research sample that contains 424 information security
advertisements is drawn from the two most popular computer magazines in Taiwan, PC
Home and Network Communication. The time frame is from 1994 to 2003 for totally ten
years. The content analysis covers five categories: time, product information, advertisement
components, advertisement strategies, and brand images.

The research findings contain two aspects: the advertising trends for the past ten years,
and the advertising presentation. For the advertising trends, there are mainly two
conclusions: (1) the advertisements emphasize more on the product than the service, and (2)
the strategy transfers from the “functional aspect” to the “feeling aspect.” For the
advertising presentation, there are also two conclusions: (1) “security” is always the core
subject, and (2) pictures and photos are frequently shown on the advertisements. There are
metaphors to imply the threat by the information security incidents. Finally, this is an
exploratory research that adopts the mass communication research method to study an
issue of information security that is used to be approached from the aspects of technology
or management. By the content analysis, this research provides a new research topic. The
suggestion for the further research is to extend the collection of advertising publication

forms, such as international magazines or internet, for a broader comparison.

Key words: Information security advertisement, Advertising, Content analysis
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¥ 2003 4 £ B Computer Emergency Response Team ( CERT/CC) % 3tey " & 3R
ZARAFHERREMRE » 2HREAR 2 EHFAEZF ARG 3 HZAZHRKY
1R JE e 3 v s ARYE TruSecure 69 F 2 3) ICSA BB F ATy — AL 5 " B H H 74758
B R RHRAE2003 FRAZNZ - EFELTHAFNRET oKL TR
BARAGHT LT TR > b 2002 FoFe) 8 B AT EAF 10 ¥ £ 5 A RIE
KM B A A4 (Trend Micro) # 2003 4 10 AFifEay—8 "M AR |-
2003 R ERGR F AL > R RDEKLERYSS0EBETB L P A 66%8%
WAL R R T A AR 2003 FF i 2R R E S c LT R TR
Bl A EZRBAZLE S ENEANEEZBEAN TR AEFLZIFE -

WERZ DRI E L RBE > 1986 FHRF —E TR F 5 1988 FH) -
DB R D> FEH T EAS#H (CERT/CC); 2 4 Fihsasa + 4 F oy rf M 0 H
BRAFFERMBR BTG EREKWRA T AN EZER LI mEE AAXDREL
WA TAFRMOA RABRYRE > REXERIEREBZRRI DM » 8T X
SRR RABRA R ERNREMBENEER R THLZBATHERNE &% &
BUR o AR T -

REFETRECUATHET AAXRNTALLERCEERSF CREANTIH R
B FRARKME i BRI BEREFAS S ELENTHHETRELD
ER MRS RIp etk R kP (AR TIHAEREERRIARZIHAR H=
F) o BETRAER  AARDERTHERFSRY  FHAREOLRAE &
AHBHSCENTEML S AREBEATALAGH A AL HNGTRFSE - AFRKE
KB 5T ERMIARIEAEER B AT S EGRZARERREOHRHL - B
HAMTE —BERGFREA X2 THRRBEREELT > ARAE2RELS
AP Frdo T 28, 0 AT R iE > BdofToH K - AN BT Tk RETFRNAEHELF
BZEwIkE BHHBRG >N BNERT A2 REAB LT FHe LR
MY ABIRE AR REFAORERRAEX -
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tm# TE%% TR R XM KM E LA ERESZHHT 0 ke
HE By A IR SR L kR E AT AR o ) (IBM1984) HIR A WEMAA

R MBRZH m%ﬁ%ﬁ& fR#EE MY EMAEEE > 45 ARALE  RE B HRk
AR~ BT ik d] (Parker 1997) s KM AR EZ RGBS T T34, &
A wmrEGEE A EA RS RE R W% BEM e dEmTE; TA
B o6y Bl a3 ¢ AH R FIRILIBEIE L 2M A0 £ R (Schneider & Therkalsen
1990) -
Rt BRE2EETHLEASRERAES  E2EA R 2EEeT (K
Ra o R94)
(—) B7 Kol @ REBEIRFE AR B e 4] o @B KGR ey i 44 — T 5 &3 6
WIRA e R R B R EE A -
(=) s BRALEFRALEFTRESHRE  FTHRTREOEE -
(E) At hARaER AN MEX  WEFHEHENE=ZF (REF Q)
AT TEEAEERZBNY -
(W) heE @ ARFOAMRELHEM  AAXHGELERD » BRBALGREER
Eg M E M o
(B) E#BAA 485 ﬁm R LIRS R RO ALH BE 0 PN D ERA AN R
MWk ERAEE R H e A0 E NI e o
(5R) 27 BMBELEEBAERNT AL 2RE  REZKTRA %2 M
o B EEEZER -
(b)) ANZAER] - BRI LS ETHREANKETAFH  $RAZAHREXZ
HISANARAT &35 £ BF - FR 4% Bp BF 69 ROE A -

(\) H e ww#m%ﬁ BB B EBEERRAEDEET BN
R B A EMETRERR -

PP At g ZROEVAKEFRFHZ A RN RH > L £ FIUT
AepgemALEZRA HEETHRAAREORE BEmEaATZREHOETLR -
BRAG T3 £ BT o8 = ﬁ@ﬂi(*)%ﬁﬁ%'&@?ﬂ#i&%\ﬁ#\%ﬁ‘
BRENFBRMBRG ; (=) RA&ES  REA2EARTREE  JUTIMHERELF I 4
R (=) RFRFF @ REBEF AW Eax%#:&ﬁzﬂﬁ% :
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T REERER

LT SR REETIAEBAESL  AREVYRTAMALAGELH T AR
BNAEREST B F3E - BEFasm& (Burgoon 1995) - P @& 4 ey B4
BAZANERN A RARERZ AL () HHRLERRVNAEHRAE S L 3
MR A &6y 3E A (Tarn 2001; Ford et al. 2004 ) » 77 & #F4 & 2% (Jhally 1990) » 4% A
&, % % (Taylor et al. 1995; Taylor & Bang 1997 )+ x4t £ % (Ford etal. 1997) -+ sx4ib
M A A & ey 3E A (Ford et al. 1998; Zhou & Chen 1997 )~ B #Z2# %% A & ( Bowen & Schmid
1997) ~ ) 4% /A & (Carrigan & Szmigin 1998 & 1999) - {2 X 4 &,k LR A M &
i BRI RA AR BAERAAMIR (=) HARERAGZMAR BT A
WAERIZAHZEXROBE > T 2WEATHs &A% (1) A& (benefit) 5 (2)
P (provocative) ; (3) # H/& A (news/information) ; (4) F#E (question); (5)
44 (command) (Turley & Kelley 1997 ) »

x®1:  ERESMEHEMRZESHEAEER

J& £ 8 2 &

1 EAfEMA (price) BEen bR EARE - AR E KR -

2+ % (quality) WA AT A RARY - SRR
ey EE > HRRFEF BRI E

3+ aga R (performance) Eoe AT EAMLERAE - AITHE
3?7

4 v a2k N 2 ( components or contents )| & & vy A+ B 4L 5%, 2

5+ THRfFH (available) AARERBERASYTE?

6 3|4 & (special offers) EREZHH NS THE -

7~ ek (taste) BAEBREILILE RHEHHK L% o

8+ & & (nutrition) PR B R R A A

9 & &SA (package or shape) BRETRETARF ARG SA -

10 » %% (guarantees and warranties ) M E AR AR o

11~ 2 (safety) ARty -

12~ % 8y #F % (independent research) |32 B LA R NG FFAF R H ey &R -

13~ & 8y 5F %% (company research ) RENGREGHATERGER o

14 -~ #£] % (new ideas) NBEBDEFHGBE -

BREFRTEGEEAZS  RE L BERREFRGERENEIRZARE  AFAE
AR HRES > TRFEF - ARMEREN > BRTBLEREALKEREY &
—EEENRT RERVTREFHEERR EREALLEERM FHYRFE -
Resnik & Stern (1977) §#F R EASZ & F 04 F 34 R &0 L % - 35 8 w98 K&
B R BB FREERE (B IE R &0 ) 4 23k A 89 46 4% (Sparkman
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1996) - & 4% 3F 50955 % » Turley & Kelley (1997) % $hHm kT 43k | B8R
B RSB A H R B L R o

= - RERRER KRS

Vaughn (1980) BB EHFXE > & " B2 | (thinking) # ©T &2 A
(feeling) @ ATHMAERBFHAAN S HBEMM - — &ML T8 FE; AHFRXR
B R HE BB TR FRK REFRTHEREEE L AR
TR REA 0 EBNHR G A RE R R (laboratory studies ) Fu & K5 32
(econometric studies) A4 )k (Chandy et al. 2001) ?%ﬁ*ﬁ?ﬁéﬁ Byt RIRE
T RERFTLE MR R L MIEAH e & E - 2 E & 4T 4 (Singh & Cole
1993; Meyers-Levy & Malaviya 1999) o & i #F 52 B & 4831 & & W74 H 47 & 09 Bl A% - A
RERA S B AERBEEESL T RS AR ABALH R KXIK e fT R E 4
&2 R T IHAE A R EFEAE (Vakratsas and Ambler 1999) o

RETFRImATHE R E R R — AL EE6H /A > Shimp (1981) B2LH & 4@
FAMEMA R R EF YRR MR KGR AT R - Chandy et al. (2001) 4F
AR A T AR R B BT R BRI R AT A A MR R
AR AT A ER AT FRRAEREINRENRRAFEF TR MEE (K
84~ 85) o Al4t¥ R ERMFREEMFRREZ Lo R B Koo R MEMiE
PRy IF R Rk RS EEATHAEFRIFOSFEKRE (X2)

RERE

HZBHPAETTENE  BRIZIFEHARTRALGBHHE TR REAL
BEFRERABRZHR - RBIHELEH TEARY WL TAETHR "THAER
AEGEE  AREREFTAALARGHET RS AN L L - ) AALRKEN—EE
ZRWMBRZAGEESMURF G R RDRELH T HmE

Marchand & Filiatrault (2001) A FE5 AIDS 89 Z &5 % P A3 > Rz R E
TEBFRAR@FR: E@FROTRARIANARERLE R ERYT £ - #@l@%
BBy AR R BN — 2R L B 2R RaEFRAEH A RS
Bohl B ddk P RARZERE » B EMAE LR BHR - ARFL X2 - TH
RIEBHRREF R > HARAELREBRFHAZ RSO LR T  RAERNN TS
ATFE > — X EGYFTHRRERESIHL L 5 — I ALTREZKEDZIEY

R R rBEErHA 2 F K c E@FRTHIERZATH LELFL
s eaFEK s mREHF KA THEDRERE -
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70%0A LR (A B ER LA~ BB A
B X 30%1A T M j?i,‘;j DR 3R 2R N B L EE
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4EHEHEREAERNZ R IERES
50%4 ERE B NER LAAF 7R B AR B BeMesr R Rk i
%%&>w%ﬂT£ﬁ AR Z%é&ﬁg%%é%%
HEE D PEFS N B FEE SRR E S
478 R RRT R4 & & AR
30% 4 LR (R BBEER |LAERLEWH EA
M¢E>W%MT@% Ty AR 2AXTF - XERBK
s i 4 3% TAAM, AL E
HEH: ZEAN A HIRN R ER R IR RER -
R R e g
R A | FARAR JE R B PATEEHE
70%vA k321 |Learn-feel-do lLEXEHK
X 30% A F Rt é%:%%éi 2.3 A ROE X/ 2 By X A% A
= HEH BFN PBAARALEA
AR FHKRAELETARERENRT
50%1A £ 2% |Learn-feel-do or .44 LEH KX
g [0 Tt Jfeclleam-do © D g o Aty A ® o
= . R 3R MR A B AR
HEH PRI B a R B AR ERY R
30%1A L3 M |Do-learn-feel or 1.2 X £H R
S 70% A F Rt dO—fee’l—Lea‘l:n 2. S KRS A E
B A BER Bl EpE A R SR R R
AR TN 4 RERRIITAS S

A mEER

MM HBEE S T4 ERHAECHA LT EZNIR B RIFH SR G A &
RIRFFEA (xR K 92) REAMZAEMN AT SHEHBEIREZH LA
Z— REWEME L LEBRLEEEHAOERES AR RE > Bt £3FH
BRERREZN TOARARLRERAL RGBT L THO L BBy ER-

1 3% Park, Jaworski & Maclnnis (1986) F7 32 & o9 S h st A £ 4 2 (brand
concept management) ZZ#E ¥ > M HIRH ROMARE RE OE B E T REEHE 0 5 R

ZREAR RS
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(—) Fr A& A (functional ) @ 5 W% 7T VA M S UK & K A R ARk oy P AR o AR SR LR 64 B
M FARGBAVGRE BB R > RS ARGELE -
(=) %#A (symbolic): SRATAH L HEX O HZONRE L WwRILARW £
s ARACGEL ELBBERER  ARREE -
(=) &8 A (experiential ) : SRF TG EH FH s it Loy %48 BHFa) S
P38 Eeg Rk e SARMO R Rl BRMGIEE ~ B -
HARL BB ZRBE AN SR> A FELHF SRR AN L=
WA SAEIEAEFRZ BTN $ o LWH R GEEEAELRF
ey IE - FREGTE R EHHA DGR -

S~ R A E

AFRBRIKANBEIHE > KRB LT FARLEDREMERBL BN RAANL - 1F
BERI B IRT c RESHER R EZL - B L2 H R F % (Kerlinger
1986) TR EXHRXBEAFHNEL GO EH  EHFARMRIGHENEORET KR
NEERNT X 2 RBRBRFET mERFER 2 R(E5 % K 80) Wimmer
& Dominick (2002) &7 > A N B> % T AR B 4235 N 5 - RBR A EAFB
B RN EAALT R S EFAACH YT 2 A RTF RO
o WNAESM EEGEFRYAMGEE K @ FTHAZA - 2HER > BRAFHE K
4 % AR A LA IE % £ ey g (Haskin & Kendrick 1991) -

— R HREEE

ARZ2RBERENRE TFTRH - MHETRIEXREN KSR BT
ZRETFERATH  MKRBRE TR - WRES LA T 2 RE R EANMEITA
B XHEHR - EREBREAAAHGELEANE T EHEBFMORE - KT R
AFEFZRFHEREDREELFRSH L - b L L LA BAR R H 2
B Ry RGAMRE - ARE " HFAMFRIEL ) AR THZBCERERARE S
1542 0 #R "PCHome EAGRKE | 1 "M@  EL T 2 REMEALRR (2K
3k 4)e

K3 A2003 FETAHATERENCH MGy EEMEZE£AL " PC Home
MEREE | £ T BIEERA ) HAFHLE — > EAEEBEEILE L " PC Home
MG RKE | o b A v 4gsh PC Home 3547 A B Z 4 & BARSH Rt AnE
il Step-by-Step B 23R » A S K 2 5 B @ BAE T A AR T o b - KA S
M F g AR} > 64 PC Home » PC Office ~ PC DIY » Run PC ~ #4338k 1@ 3R » YA
BRERI TS F <AL 2003 S F AR ARAA S RRAG RS HEET
k4 HP TmBER TSRS RERS TR EN  RMARETESH R
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CEESTE L PPV CEL EE ST RS TR E TS SN
2HMARNBREFHE R EHRBOMFIERA £F - LEA KT RO W
BOH -

#3203 FRERFRERBMIHRE

B4 |1 2 3 4 5 6

ML | RAT R P BEHAF] KT TVBS #F] B RS
258 £% |7.6 7.1 5.2 3.8 2.8 1.9

HE |7 8 9 10 18

3% |PCHome TH§ R e i A 4BF  —F£3: PCDIY
BLR % |1.4 1.3 1.1 1.0 0.5

HARR © T HRETEREAE (2003)

x4 ERERNEMEERAEEAE (2003/1~2003/10)

M2k PC Home PC Office PC DIY Run PC MR EI IR TR
ks |ls 13 7 16 44 4

AFRBGZ —AHHETRZ LRSS RS MG R > PT AR R0 E IR
LA IEFH R0 FE & -4 CERT/CC Frkuy Bl FHEMezt (& 5) H3] 1994
SFF RAL 2000 4 0 AHEA 1995 FHERE - EXHEERNRE AERN - TR
% EAR B AT T R e B R B 1994 JF E 2003 SF—1 &5 % b 24k
Ko BABBRERL B ELL LN ESH &S E (Kassarjian 1991)

&5 BEFREMLEEHEBEBMET

SFAX ] 1994 | 1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003

Ezzi 2,340 | 2,412 | 2,573 | 2,134 | 3,734 | 9,859 | 21,756 |52,658 | 82,094 137,529
#oE 3 AF 0 (1994-2003) : 317,089 ## 4 F : CERT/CC » 2003 4 12 A -

—_iEEHBIEHEGEE

mAB R XL E TR ZEHAAMAFR  RAT RS F B NI RS ot
RoOABRBREANARIGE EHE2AEB (ZIAR6) EHEREEAERE
MHBABLEE - ATHRRNA TEEHRREE BT EEFRLERE ) ZNE -
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(=) EEBAESR

1.

B RIERETRECH ZREE R LGHIEE - BIELEALIHAEET RO R
B BE TR ES TR EEBR AR AR E R 0B B K%k (Ford,
etal., 1998)
B AL ATAE ol @ ST B AR m AR BB R & ey edl 0 2024 790% 0" 70%
"50% ;0730% ; & "10% , ¥ afe %% - X HBRMAALEE REG - Blwia it
e o
EARARKREZH {&H” Maslow (1954) Pz h 2 2R MR B & @ R oy » Bd &
J& o~ mARRAL TR ZRAAE  FHEE > TRERHHE S ZREHEIL 2
AR %‘E?’aé@i] T RRNFEY RANBFRABEZTELIRGEH T
REFHBRIAZMLEE RN LR ER NGETAR > R2RA®
£ T &K,
%%’a%*ﬁ*’” cEgEA A TAE T EY T BERENATREA
P& 0 R&kiEA (HHRL T ) RE2F0ER (&) XA NE
BA(SFMWEK—)e F)Taﬁ e EiE o PEGEAS 2R LN ks
PHRAER mERBETRERREARZEOH L BREZTAY >  mELAA

AW EE o

M AE  RFELEGFEDPFRAIRGACL TR A5 bW R
PR AT 2RE B TRE - AAZLERH - L& #%c AeRl g L

W BRABRARLAEGHGE TR -

A REFHEIRRA 488 TH R & REFR 2SR DR
RARFEH R TIHRA o

WBABK T REERY T R ad (1) MG BRATRERKRY
AR S (2) Hedt r ZREERNEA T AZARETR (3) %TF}{]/”"FL A
AR ERRBEE R KL E BT (4) B A ARG REZMER (5)

AL Bhib iR H B IEM HI5F (Turley & Kelley 1997)

}3EL EMEEAA @A (LM — ) & AMKIHE Resnik (1977) A Turley
&Kelley(1997) R RGRAELS TR cRELEATHE L HAHEZRE B
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HEBRALED  AAREALFHMESF
9. EmIaene (P BIadl ) NEBAERG X ELEERREGILE > LT
St B kBT LA AEESNF AR ELAAE L o 5B A
4R 1T90% 2T T70% T 50% 2 T30% 0 T 10% o filde 0 B B s R AR R
B R N8 0 A 100%~81%ay tutr] - RIEEIE 90% ; 515 A 80%~61%84 Yo 7] BF
B EFE T0% 5 b A & F— K] 0 60%~40%0F B iEFE 50% 5 HAEA
39%~20%0F > AIiEHE 30% ; 2 EBERE T L TFEAASUNE 1B 19%~0%
B » BEEFE 10% ©
10. 3 4ER : ROADARELT R RELCERNEIFRATAFA > FATHRTRH
RRBITHER AR ELE  CTRATHFETY ERZEMHELPH - Flmk
SARS & H W4 & ENm A » ARMGERHF W ERREZ -
(=) EEHFKER
Lo 3 R Rms (ARIE M7 K Rk B IR )0 ek = 9 5] 7] b R M2 K L3 1 3 K 0y
Aok HERRBIIFLERMG L RERM—AAFLREHRT R E
f"-}*ﬁia}%zfxﬁ‘ﬂ% RELHIE - BT R HABFG TR - KRR T RM
HR ) ABBSBZE ZMEEAIFNL  FEX BBARKEL -
2. RRAFX 5L TEHFRFL, ® T &HFL, (Marchand & Filiatrault 2001) - JE
BHFRGB LS EELH R HIE@e) TR\ ERENGT SR - TR
HEAANRZ s REFRA A BERGR L SBEFFORTRE - #EdX
FRY B IR ﬁ %R E ﬁﬂﬁwﬁﬁﬁﬂ»l%ﬁ#$w%%%@’
&P S N EFTRRAEMMFRTR BB & 0hBAF -
(W) BEEs
LA B 4 45 £ ZARIE Park et al. (1986) Fiit ey iAW w2 = XA ¢
PEA  FBA - BRA c KA RAMAGBEFER > FEREFHLMEY RAA
PAEE A4S R B mAEIA Le R ARAHBER PR TRAA -

= BERENRER

AXE _FXRFEANE P REATRE (R HEA LA ENE L
TrbgmfRE e AARFPEBATHHRAZIERAERRRBEYNE » REBFA
# PC Home 4R A AP X E4E > 4R TR YIEATE ARG # 7] & KAF R
e AR o

T3 AR (ERE R94): Bk Baka  PKI (%4
éér'ﬂ}) s e BRAE (/ZE%%;FAAQHE&) VA TE AR 4A R AR EAAEIEE 50 © 7
%’#Q%%ﬁ éxﬁéw*ﬁ%E’W%E%rﬁmmdmmJ%% P
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AMZE2MRHECLL=RBA(ERE R94): BERY » A RESABRERY °
BERREPRERERA LGRFG > REFHE TS BB REAERS TR
ARINEAZDMAG M > BlFRE "& 88 -

AFFRRE 1994 F 1 A 22003 12 A% 10 Fey438 - REZHMAEERLDE
BRI R IR RZIEA 324 2 X %2 fm 54 A - L PC home &5 R E A
B4 1996 4 2 A oF B4 84T 0 BTvA 1994 4 3] 1996 4 1 A 94 R 1< ¢4 PC home &
WS RIE o &FEARA> T HER AR T -

xRT7BEEREDMIER

HER\FH 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 4@

PC home 0 0 3 18 29 20 13 14 20 20 137
4] 3& 38 2R 5 1 18 26 32 33 37 40 46 49 287

&M fe 5 1 21 44 61 53 50 54 66 69 424

FRIEE T ERIREERE

GBS B LARBESHBHRA TSN A AR ERZ LR ETHS  LEETIE
ASHT R > ARG B AEIBAE X HBTR £ (Riffe et al. 1998) :

1 %A LANS S IHEAHSEMRERAGEZRAE SR - RAETRERK

& N EAE 48 H B -
2 EETH-RRESWZIA GHEBTEFLBEBAAATRENEITZ
BN L EEBFHLRA -

3 %A H LSRN E AR AR

b o B AEARET R A 1E 0 KA =8 % SRR ey 5 B (#]4e Krippendorff 1980;
Riffe et al. 1998) : zE 2 28 B 5.8 ~ I sk %5 8 ~ 47 RBEAT R (pilot study ) » & #

&#A8 iﬁé%m‘Eﬁ‘ﬁi%ﬁﬂ?%%ﬁéyﬁﬁ(%mWﬁﬂlmU’
ﬂﬁéﬁkﬁmﬂ—&%ﬁﬁmd KAEHBHBMETHS > BILRL L Reg4a0
B EABBNEEMNE - SENEBEA ST RTHTNEE  BRA — TR E
(Krippendorff 1980; Riffe et al. 1998) {2 & #4615 09 A L3 ELH BT a9 &
(Wimmer & Dominick 2002 ) e F b - R#FRIA 0.9 1F 5424 > Z A Wfr 4 8 £ XA
BEREFE 09 Al EHmAEARLL  HIERLERK-

A RIEFRALHBE » —LEAXMEEHZ— » AARGB IR R 5
A0 A —RATRETEAWFRGEE - A RATLEN 424 rfad b AR
10%89 4% A& (%43 B ) BATATA]  ATAE AR IR X AR 7] AE — -

—RARRER BT THKRE O TAREHBX ) AR TR R, AAEE
Wimmer & Dominick (2002) P42 ey 0.9 {Z 42 s> o) » Hobda B A F424 o F
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S AFEREREYED  ARFREHETHEENETER F_REBER
A B LA 09 YR ERE - FIETZIERINAMEE—  RFRATHRIE
N RARE LB R BB TR o

MEREEAKX (2xM) / (NI+N2)
M:Z2REZHE NI HEBERAYEEHRA
N2: % i 4 #5 B Ja A 6 Bl E# B

FEAK i Inx (AMER&KZL) ]/ [1+18 LR &E]
n&4%MmgpmA R $A

1 wRISEERALNX (E6%F > E80)

B AAEEES N

KM RS HITEFORE > RET AL THEATH  RERZT > RER
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